


LET YOUR CUSTOMERS 
SHARE THEIR EXPERIENCE 
WITH YOU 
 
Customer relationship 
management (CRM) is the 
systematic oversight and 
maintenance of consumer 
relationships, and the data, 
sales and engagements that go 
along with it. 
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Customer Details 
Get your key figures show up in any customer 
form 



Customer Details 
Get your key figures show up in any customer 
form 



Interests and Events 



 
Transform any 

customer visit in a 
new experience and 

let your store 
manager and 

salespersons be 
able to promote your 

brand and make 
each customer feel 

the “customer”. 
 

•  Contact details 
•  Duplicates search 
•  Privacy permissions and signature 

Customer registration: 

•  Customers list by sales assistant 
•  Customer data, purchase list 

Portfolio: 

•  Appointments ,Tasks, Emails and Phone Calls 

Personal and store calendar: 

•  Sales reports 

Report: 



Activity Management  

Phone calls Visits Online 
Contact 

Emails Events Survey 

Buy Pre-
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Sell Pre-
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Use this type of activity to record information and the details of an inbound or 
outbound call. 
 

Phone Calls 



Visits 



Online Contact 
 

Online Contact 
The online activities include: Facebook, Instagram, 
Website… 



 
Track email messages that are 
sent or received.  
 
Email messages can be tracked 
from Outlook or created and 
sent directly from Dynamics 
365. 

Email 



Event 

Manage event invitations 
and attendance 
 



SMS 

Our SMS/ solution allows 
users to send SMS 
messages directly from 
within CRM. The SMS 
messages are stored as 
activities and are viewable 
from the client profile. 



Buy Pre-Owned or Vintage Items 



Sell Pre-Owned or Vintage Items  



Survey 

 

Create and send surveys to your customers 
to receive their valuable feedback about your 
products or services.  
The customers can take your surveys on a 
phone, tablet, or computer. 
Store survey responses in Dynamics 365 for 
CE along with other Dynamics 365 data.  
View your customer's feedback history as you 
work on a sales prospect (lead) or resolve a 
service case. 
 
 



 
Meet your customers' needs 
 
Manage and prioritize your customer 
requests 
 

Model Unavailable 



Waiting List 
The waiting list feature 
allows your customers 
to sign up for a waiting 
list when products go 
out of stock. 
Our Solution will keep 
track of these 
customers, and when an 
item goes back in stock, 
you can notify your 
customers that the 
product is available for 
purchase. 



Product 
Management 
 



Invoicing  
Profiling (Real, Invoice and Gift Customers) 
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Sales Invoice 



Our  add-on manages the following: 

•  Profiling 

•  Case Management 

•  Work Orders 

•  Job Parts 

•  Spare parts  orders and purchase procedures 

•  Surveys  

After Sales Service 
All your customer service process is ready in our 
solution, so you can use the system as a foundation 
to serve your customers. 



After 
Sales 



Sales and Commissions Management 
 

With just a few clicks, you can learn estimated versus actual 
value for a fiscal period, the number of products sold based 
on specific collection, the number of new clients, and so on. 

•  Here are some examples of goal management CRM: 
•  Revenue Goals for your sales reps 
•  Number of new Leads 
•  Revenue by collection 
•  Revenue by product family 
•  Number of Phone Calls or Appointments for sales 

  



Sales 
Goals 



Pre-sale promotions 

Post-sales promotions: 
•  Discounts and vouchers after buying a specific 

product or a category of products 
•  Cross-selling vouchers  

Transactional promotions: 
•  “Recurring” promos event-driven: happy 

birthday, welcome to the program, survey 
completed, consumer profile enrichment 

•  “Instant” promos for mobile consumption: in-
store promotions, app actions, ecommerce-
driven actions 

Marketing 
Promotions  

Send a voucher for birthday, or give additional 
points for any positive feedback given to a service 
or product. 
 



Marketing Target Segmentation 



Campaign Management 



Assess in real time the effectiveness of a specific marketing 
campaign, through the use of reporting integrated in CRM 


